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A TURNAROUND AWAITS...

Ahalt on new project launches in peripheral areas was reported. Also, south Mumbai witnessed a
ten-fold jump in new launches. In a recently released report, several such statistics on e performance

of the residential sector were revealed and we got a few experts aboard to throw more light on them
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insights on the same:
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Thane ernerged as the silver lining with
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arket forces

sions and clearances

to the point where these have actually
become *
projects across the MMR. Issues like

drawn and sent back; a lack of clarity on

how much FS| will be allowed in differ-
| entzones; gobal economic slowdown:
the issue of rates cuts not reaching the
home seekers; etc - have rediiced the
construction of new launches:

usually function

time taken for permis-

has steadily increased
‘speed breakers’ for real estate

signiﬁmnt ‘build-up
of inventory, which
stands at more than
36 months; relatively
high cost of capital
and latent demand are

While there has been
a general improvement in economic
sentiments, developers are looking at
this manifesting into actual demand.
Also, the industry is keenly looking at
the upcoming budget for positive policy
measures - a reduction in interest rates
for home loans, an increased lending
support from banks, FDI in real estate
and general streamlining of approval
process.

Chairman end managing director,
Nirmal Lifestyle
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n the
he customers he buyers are | case of
are still inan il- still sitting on | Thane, the
lusion and expect the fence and | city has
prices to fall have become | witnessed
sharply, which has more disceming | fantastic in-
kept them away with their purchas- frastructure
from taking a de- es. The reasons | develop-
cision. Besides, implied for this is ment in the
the customers are . non-clarity on in- recent past.
il hoping to get clar- 1 frastructure proj- Better connectivity to Pune,
ity on the various ects the perip! ar Mumbai, Navi Mumbai and
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which would encourage their buy-
ing decision. The consuimers are:
still sceptical on the affordability

quotient and believe that the prices
in the area will diminish even more;
thus, the demand has still remained
stagnant.

bour Link, no appreciation in prices
and a lack of incentives for the
home-buyers. Earlier, people would

invest in extended suburbs as future

investments for their kids but now
they no longer do so, which has:
brought the demand down further.

state, followed by affordable
housing options, steady real
estate prices and quality
constructions, have made
Thane one of the most at-
tractive destinations in the
recent past.

hane has estab-
lished its individ-
ual identity on the
realty map over the
years because of
rapid industrial de-
velopment and ro-
bust infrastructural
growth. Besides,
the government
has also played a proactive role and
focused on its development. One of
the key assets of Thane, is the Ghod-
bunder Road, which helps it connect
to other parts of the city easily;
thereby, bolstering its prospects.
Hence, from the perspective of prop-
erty investors, Thane has developed
into an ideal real estate destination
for investment.




