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o Ing voltime of ethnic wears is

Local mditiona! brands are pegged ataround 900 asq it

givingatoughtimetotheirfor-  compared 1o western stores at
eign counterparts. Traditional ¥900 & sq f. “Traditional
brands, which have recently brands are trading two-three
made inroads into high-end times more than Western retail
shepping malls, are sellingup  stores when their top-line is
1o three rimes more than for- compared per sq ft." says
eign brands. Anand Suncdaram, chlntexecu
Traditional  standalone tive. Pioneer Property Zone, a
high-street silk and testile mall management firm.
chains fronvthe southsuchas ~ Stores housed at Delhi’s
Nalli’s, RmKV, Naidu Halland  Chandni Chowk and Lajpat
Kalaniketan recently tapped -Nagarare ncreasingly booking

mu Hall have a[xeady
entered several malls in
Chennai and Bangalore, retail

ers from Chandni Chowk are
set 1o be part of Noida's DLF
Mall from July.

Ké:iyan have already entered
Hyderabad's malls. Fashion
wear stores Kapil &Monika and

Siglcalitesd
Shubhranshu Pani, managing

- director (retail), Jones Lang

LaSalle India, pointed out that
due ra the ongoing slowdown,
malls were struggling to retain
big retailers as well as
customers.

“The trend now is‘entry of

“local retailers in this format.

Developers need to value local'

Kapsons from the North and  retailers to make their malls

Cocopelee (rom Bangalore are
among the 30-odd names that

successful,”
Traditional and local stores

- entering malls is 2 big trend
already in the retail market, as
theyare recording good siles,
according to an executive
from a leading developer,

which has a big presence in |

commercial realty.

[Fashion and fashion acces-
‘sories still contribute the most
to the revenues of shopping
malls but the share af food and.
beverages segment has been
going up gradually, ]

“This trend is in'line with
the western world. The share
of food and beverages Segment

nones

has doubled in the Jast five
years, but fashion
dominates,” Sumhnmm
Amida demand slowdown,
malls across India are strug-
have even shut s
And all this while, local
retailers have realised that
Customers want a good
amhianw, combined with
facilities — a standalone
shopmight not be ableto affer
that, which is why rush by
such local/traditional stores to
enter shopping malls.




