MALL DESIGN
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socially interactive. The best place to ac
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¥ MALL DEVELOPERS ARE GIVING PERSONALISED SHOPPING

EXPERIENCE TO THE CUSTOMERS
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ACCOMODATE LARGE NUMBER OF FOOTFALL

70 have a better food court, mall owners need not

ik about changing the tenants, rather they should
reate an inviting space and add some high-end fine
ining locations to complement the tenants. In the
ndian context, food courts play a big role in being
©'e to add an extra floor to the mall and link it to the
nuitiplex. | am not sure what the figures are for India,
it according to an ICSC survey in the United States,
n'y 7 percent of the shoppers say that they go to a
n=ll specifically to eat. In other words, stopping for
'meal becomes only one part of the shopping trip,
nough at the same time the study reveals that food
rvice is the second most lucrative segment of non-
mchor tenants. In that case, it would make sense to
rezte food courts more comfortable and pleasant for
he customers.

Mzll owners want their customers to stay longer
mce the length of a shopping trip is directly
annected to sales per square foot. So something has
2 D= done to keep the customers stay for long in the
%= Shopping centre owners can create different
20C zones catering to different demographics; create
pecial areas for men where they can enjoy while their
#wes shop; instead of locating the tenants just around
b= perimeter of food court, try introducing something
k= 2 sushi bar where customers can sit around the
ar 2nd watch the food being prepared; or make a
Bsiness centre where men can drop in to watch news
r surf the Internet.

n order to make shopping trips a more
ersonalised experience, malls have to be more
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THERE ARE TWO AREAS WHERE
INNOVATION IN RETAIL DESIGN IS
REQUIRED. ONE IS A CHOICE TO
PROVIDE ACTIVITIES THAT TRANSFORM
THE SHOPPING TRIP INTO A SOCIAL
EVENT. THE OTHER IS A RESULT OF
REACTING TO THE NEEDS OF THE
WORLD IN WHICH WE LIVE AND THE
PROBLEMS OF CLIMATE CHANGE

carefully chosen finishes, using natural textures such
as stones and wood, strategically placed furniture and
lighting that need not add too much to the capital
expenditure, but at the same time create a more
homely feel.

One cannot think about innovation without
considering the need for energy saving and
sustainability. Consumers are becoming lot more
conscious of green building design, so it is a
developer’s interest to acknowledge that. Even more
critical, major national tenants also are protecting or
enhancing their images by adopting green principles
in their own stores, and therefore more demand will
come from these major tenants than the landlords.
Retailers and developers both have to realise that
customers are increasingly becoming aware of

environmental issues

ced with sustainability,

think of increased capital cost. But

PEOPLE SPEND A LOT OF TIME IN FOOD COURT, SO MALL DEVELOPERS SHOULD
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GREENING OF MALLS IS NOT A MATTER OF CHOICE ANY MORE; IN MOST COUNTRIES IT IS ALREADY A LEGISLE

which does not sound much. But on a project wort
300 mn, whatever currency, that is an additiona! oo
of 9to 15 mn.

On the positive side, despite higher capitza! costs
there is no question that green solutions do prowice
longer-term savings in the efficient use of water and
energy. These solutions include rain water harvesting
natural light, alternative energy sources such as soiar
power, LED lights and advanced cooling systems. Mzl
developers can also contribute to the environment=!
consciousness by providing simple facilities such as
waste bins that separate paper from other waste
products and by providing recycling stations in parkin
areas where the public can dispose of paper and gias
in large quantities because people are increasingly
becoming concerned about the well-being of our pia
and want to recycle their waste. So mall managemen
should also play a great role in this by ensuring that

their tenants also contribute to energy efficiency

Hence, there are two areas where innowva
retail design is required. One is a choice to prowide
activities that transform the shopping trip into = soc
event. The other is a result of reacting to the nesds
of the world in which we live and the problems of
climate change. ee-




